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A NOTE FROM THE EDITOR 

This is my last issue as Drip 
Points editor. I have enjoyed 
working with both the NIA Board 
members and the Committee 

chairs over the past four years. I 
would also like to express my 
gratitude to those NIA members 
who have taken the time to write 
me thanks as well as constructive 
criticism. I have tried to serve the 
hobby, which has brought me so 
much joy, to the best of my ability. 
 
My wife and I have already 
booked our flight to Boston, made 
hotel arrangements at the Holiday 
Inn using the NIA group code, and 
sent in a check for the banquet. 
Have you? The sooner you do, 
the easier it will be for the show 
hosts, so don’t wait until the last 
minute. I can hardly wait! 
 
Highlights of this issues are Kevin 

Jacobson’s good news (p. 3), Lou 
Hall’s ideas on communication (p. 
6), and Rick Jones’ thoughts on 
philanthropy (p. 10). 
 
On a sad note, former NIA Presi-
dent Jerry Turner recently passed 
away. See Rick Soller’s tribute on 
page 11. 
 
Have a wonderful summer. I hope 
to see all of my insulator friends in 
Boxborough and make some new 
ones, too. 
 
Good collecting, 
 
Arthur McConnachie, NIA #6934 
Information Director 
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FROM THE PRESIDENT 

As I write this I realize I am tardy 
with this report to the editor. Arthur 
will have to forgive me, but this is 
for several good reasons. First of 
all, the Friday before the NIA Cen-
tral Region Show in Columbia 
City, IN, I received a phone call 
from Kevin Jacobson about the 
NIA’s 501c3 submission to the 
IRS. Now, Kevin and I have been 
working on this since October with 
answers to various questions from 
the IRS about our operations and 
the intent of our organization. At 
various times, the task seemed 
insurmountable. Kevin and I per-
severed and had hopes that soon 
we would have a positive answer. 

That day finally came and I am 
proud to announce that the NIA is 
now a 501c3 charitable organiza-
tion effective October 16, 2009. 
You can read more about this in 
Kevin’s article. Kevin, we couldn’t 
have done it without you! 
 
Secondly, it is with sadness that I 
report on the recent passing of 
past NIA President Jerry Turner. 
Jerry was a fixture at many Mid-
western shows and will be sorely 
missed. Many will remember his 
42 awards at the past NIA show 
banquets. I was the fortunate re-
cipient of one of Jerry’s crazy 
awards myself. Jerry’s obituary 
can be found elsewhere in this 
issue. 
 
The Columbia City Central Region 
show was well attended by deal-
ers and I understand that the Fri-
day night seminars were a great 
success. I showed up Saturday 
morning to set up my tables. The 
walk in crowd was a little lean, but 
I guess that is to be expected in 
this economy. If you are able to 
make a local show, please go and 

support them. The hosts put a lot 
of work and effort into hosting 
these shows and generally don’t 
receive any benefit.  
Speaking of supporting shows, it’s 
now time to turn our focus onto 
the NIA National show in Boxbor-
ough, MA. Last time I was up in 
that neck of the woods was for the 
1995 Marlborough, MA, show. 
That show was one of my favor-
ites and was well attended. I hope 
to see many of you there again 
this year. I know the show hosts 
have a lot of activities planned. 
The show is July 16-18. 
 
This will be my last Drip Points as 
NIA President. My how time flies 
by! Lou Hall will be taking office of 
the president of the NIA at the 
Boxborough National along with a 
replacement Western VP, new 
Eastern VP, and a couple commit-
tee chairs. I have had fun being 
president and now get to be first 
past president, so you will still be 
hearing from me. 
 
Bob Stahr, NIA #4186 
President 

41st National Insulator Association Annual Convention 

 
Thursday, July 15  
10:00 AM – 4:00 PM NIA Board of Directors Meeting, Director’s Room  
5:00 PM – 10:00 PM Dealer Unloading and Exhibitor set-up, Exhibit Hall  
Early bird show packet pickup, Exhibit Hall  

Friday, July 16  
6:00 AM – 9:00 AM Dealer and Exhibitor unloading and set-up, Exhibit Hall  
9:00 AM – 4:00 PM Show hours—NIA Members Only, Exhibit Hall  
4:15 PM – 5:15 PM NIA General Membership meeting, Cotillion Room  

Saturday, July 17  
7:00 AM – 9:00 AM Dealer set-up and Exhibit judging, Exhibit Hall  
9:00 AM – 4:00 PM Show hours—General Admission, Exhibit Hall  
9:00 AM – 3:30 PM Tour bus to Boston, Hotel Lobby  
5:30 PM – 6:30 PM Reception / Cash Bar, Grand Ballroom  
6:30 PM – 9:00 PM NIA Awards Banquet, Grand Ballroom  

Sunday, July 18  
8:00 AM – 9:00 AM Dealers and Exhibitors only, Exhibit Hall  
9:00 AM – 2:00 PM Show hours—General Admission, Exhibit Hall  
2:00 PM – 5:00 PM Dealer and Exhibitor teardown, Exhibit Hall 
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1st PAST PRESIDENT 

Hello everyone,  
 
I have some good news that our 
President Bob Stahr has probably 
already told you in his article, but 
hopefully I can add a little to the 
good news.  
 
As many of you know from my 
past posts and announcements, 
the NIA has been working towards 
becoming a Tax Exempt organiza-
tion. We have been a Non-Profit 
organization since 1999 when 
then President Steve Marks first 
had the NIA incorporated.  
 
While many people use the terms 
―non-profit‖ and ―tax-exempt‖ in-
terchangeably, they are not the 
same thing. Nonprofit status is 
decided by state law, while tax-
exempt status is based on the In-
ternal Revenue Code.. Not all 
nonprofits are tax-exempt, and not 
all tax-exempt organizations need 
be nonprofits. 

 There are many different types of 
tax-exempt organizations with 
varying degrees of exemption 
from taxes. The NIA has been 
classified as a 501(C)(3) Public 
Charity. This status was granted 
due to our educational and scien-
tific purpose. So what does it all 
mean?  Well for one, donations to 
the NIA are tax deductable for the 
donator. The donations do not 
have to be strictly cash. Donations 

of tangible property are also de-
ductable at fair market value. 
There are limits to what the NIA 
can accept as non-cash donations 
and guidelines are being put to-
gether right now for non-cash do-
nations.  
 
You may or may not be aware 
that a new committee was formed 
a year ago. The Philanthropic 
Committee that is chaired by 
Rick Jones, NIA #201, 405 Oak-
wood Drive, Hamilton, OH 45013 
Email: donations@nia.org  
 
More information will be available 
on the NIA website, at the Na-
tional show in July, and in future 
editions of Drip Points, but Rick 
can be contacted directly as well 
from the information given above. 
 

 
Speaking of the National. It’s get-
ting close. If you have been on the 
fence about attending I would like 
to recommend that you attend.   
 
Attending a National show really 
is an exceptionally fun event. With 
this year’s show in Boxborough, 
MA’ just on the outskirts of Boston 
there will be many opportunities to 
make a vacation out of attending 

the show and visiting a very his-
toric area of the nation. So if you 
can make it happen, I would like 
to highly recommend that you at-
tend.  
 
 At last word there were still some 
sales tables available as well. 
Contact the show hosts and get 
setup to attend. See the show in-
formation below.  
 

2010 NIA National Show 

July 16 - 18 (Friday - Sunday)  
Boxborough, MA  

 
Book your reservations for the Na-
tional if you haven’t already. The 
41st Annual National Insulator As-
sociation's Show & Convention, 
will be July 16th, 17th and 18th in 
Boxborough Massachusetts about 
25 miles Northwest of downtown 
Boston.  
 
There will be plenty to do and see 
for the insulator collector and the 
non-collector alike. he show will 
be at :  
 
 Holiday Inn Boxborough, 242 Ad-
ams Place, Boxborough, MA 
01719; Phone: (978) 263-8701.  
 
Rooms are $95/night; use confer-
ence code NIA. Show hours: Fri-
day 9am-4pm (NIA members 
only); Saturday 9am-4pm; Sunday 
9am-2pm.  
 
For more information see 
www.nia.org/shows/national or 
contact BILL & JILL MEIER at 
(978) 369-0208 or na-
tional@insulators.info, or DARIO 
DIMARE at (508) 877-4444 or 
dario@dariodesigns.com .  
 
Best of luck collecting, 
 
Kevin 
 
Kevin Jacobson, NIA #6720 
First Past President 

Time is Getting 
Short. Book your 
reservations for the 

National if you haven’t 
already. The 41st 
Annual National 

Insulator Association's 
Show & Convention, will 
be  July  16th, 17th and 

18th in Boxborough, 
Massachusetts. 

mailto:donations@nia.org
http://www.nia.org/shows/national
mailto:national@insulators.info
mailto:national@insulators.info
mailto:dario@dariodesigns.com
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2nd PAST PRESIDENT 

The last fourteen years have gone 
by much too fast. I volunteered to 
be your Nominations Chair in 
1996, your Treasurer in 2000, was 
elected NIA President in 2004, 
and have served you in the Past 
President’s positions since the 
summer of 2006. There have 
been others that served you as an 
officer or committee member in 
the NIA for many years and there 
will be others that do the same.  
You may ask, why does anyone 
volunteer their services to an or-
ganization for all those years?   
Most have and will continue to 
serve you because that, in part, is 
how they pay their dues to the 
hobby they love. There are many 
ways to pay your dues to the 
hobby but serving your fellow col-
lectors as a NIA officer or on a 
committee is one of the most re-
warding. Reap the rewards by 
saying yes the next time you are 
asked to volunteer to serve. 
 
If you have read my Drip Points 

articles over the years and lis-
tened to some of my presenta-
tions, you may recall that I have 
continually expressed to you that 
volunteering to serve the NIA was 
a good way to help pay your dues 
to your hobby. I hope I have set a 
good example by practicing what I 
have preached. 
 
Another project of mine over the 
years has been to continue to 
stress the importance of getting 
and keeping the youth interested 
in our hobby. Not because of any-
thing I’ve done or said, I believe I 
have seen the hobby become 
more youth friendly. I see more 
collectors passing out free insula-
tors to children at shows and I 
have noticed more youngsters at 
the shows I’ve attended. Some 
kids may be playing with their 
Game Boys behind a table or run-
ning up and down the aisles or 
playing with their friends but they 
are there and their interest in 
what’s going on around them may 
peak someday.  We have seen 
Howard Bank’s Insulators for Chil-
dren Program grow over the years 
and the development of the Kids 
Korner in the Crown Jewels of the 
Wire, edited by Howard. The NIA 
judging rules for displays was 
changed giving more opportuni-
ties for young displayers to ex-
press themselves and compete. 
We have even seen a young lady 
elected President of a regional 
Club. Let’s keep pushing the idea 
of encouraging and involving our 

youth’s participation in our hobby. 
Without the youth of today, our 
hobby will wither on the vine to-
morrow. 
 
At first when I sat down to write 
this article, I wondered how I was 
going to say goodbye but it 
dawned on me I didn’t have to. I 
wasn’t going anywhere. I’ve just 
served my term of office and it is 
now time for me to move on and 
make room for new officers with 
new and better ideas. I’ll still at-
tend shows and swaps, hunt insu-
lators, spend hours in antique 
shops, do research, finish my Ca-
nadian pony book and, most im-
portantly, share time with my insu-
lator friends.  
 
During my tenure I tried to do 
what I thought was right for you 
and the hobby. I think anyone who 
served with me knows that I didn’t 
mind standing up for what I 
thought was right and the best for 
our great hobby. I hope I served 
you well!! 
 
Remember to tell someone about 
your hobby, take a child with you 
to an insulator show or hunt and 
by all means support your local 
clubs and shows. 
 
Dudley Ellis, NIA #5085 
2nd Past President 
 

 
The National Insulator Association’s 

41st Annual Show & Convention 
Boxborough, MA 

 
July 16-18th, 2010 

 
http://www.nia.org/shows/national/index.htm 
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CENTRAL REGION VP 
 

At last the spring weather is here 
and the shows have begun!  We 
saw a thinner crowd at the MVIC 
St Joseph show in Missouri in 
March, but the show featured 
some great glass – along with 

signs, telephones, advertising, 
and bottles -- and more than a few 
surprises. Special thanks to show 
hosts Dennis and Jeanne Weber 
– who not only host the St Joe 
show every March, but managed 
to squeeze in hosting a National 
last summer, too! 
 
A prior commitment here in Kan-
sas City kept me from attending 
the Central Regional in Columbia 
City, Indiana, a few weeks ago, 
but I’ve been hearing it was quite 
a show. I’m sorry to have missed 
it. Thanks to hosts Chuck Dittmar 
and Gene Hawkins for all their 
effort in making a Central Re-
gional show happen. It’s been a 
while since we’ve had a Regional 
here in the Central states, so I’m 
hoping this will be the start of 
some renewed interest.  If you’re 
interested in hosting next year’s 
Regional, I’m all ears. I’ll do all I 

can to help.  
 
We’re also looking for hosts in the 
Central Region to submit bids for 
the 2012 National. Now is not too 
early to be making plans! If you 
have questions, please contact 
me or any board member.  
 
I’ll be getting out to some shows 
this summer, including a trip ―back 
east‖ to the National in July. Sup-
porting our shows with our partici-
pation is the backbone of the 
hobby – there are some things 
that just can’t be done over the 
internet or through e-mail. I hope 
to see you all at a show soon!  
 
Bill Snell, NIA # 2624 
Central Region VP 

 
NIA 41st Annual Show & Convention Information 

 
Holiday Inn Boxborough 

242 Adams Place 
Boxborough, MA 01719 

(978) 263-8701 
 
The Holiday Inn Boxborough is located at exit 28 off I-495, a short drive from the Mass Pike (I-90). 
Go east on RT 111 and turn right on Adams Place (less than 0.2 miles). 
 
HOTEL RESERVATIONS: Single and double rooms are available at $95/night; Junior suites (limited 
availability) are $145/night; Suites (limited availability) are $195/night. The NIA rate will be available 
for three days prior and three days after the show. Please mention the National Insulator Associa-
tion Show and call the local number above to get the discounted rate. See www.holidayinn.com/
boxboroughma for more information. Use Group Code NIA when making your reservations on-line. 
 
AIR TRAVEL: The Holiday Inn Boxborough is 45 minutes from Logan International Airport (BOS) in 
Boston. Take the Mass Pike (I-90) west for about 30 miles to I-495. See directions above. 
 
PACKAGE SHIPMENT: Packages less than 50 pounds may be shipped to the Holiday Inn Boxbor-
ough at the above address. Plan for your packages to arrive no earlier than Monday, July 12. Note 
that there is a charge of $5 per package. If you plan to ship any packages, please contact Bill Meier 
for forms and other information. If needed, we will assist you in shipping your packages home. 
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WESTERN REGION VP 
 
 
 
 
 
 
 
 
 
 
 
 
The past couple of months have 
given me much more time to do 
some thinking as well as do some 
reflecting. Recovering from recent 
back surgery, the impact of the 
economic slump, and the personal 
desire to become more ―retired‖ 
has provided me the time to give 
consideration to new thoughts and 
goals. 
 
During this time I have given a lot 
of thought to what benefits we 
have by being members of the 
NIA. I know we can all point out 
the obvious: receipt of the Drip 
Points newsletter, member day at 
the NIA National Show and Con-
vention, the NIA web site filled 
with resource information, and 
carrying a membership card.  
 
Many of the people that I have 
met at shows and tailgaters al-
ways mention that they go to 
these events to be with the peo-
ple. It’s the interaction with these 
other people who share a com-
mon interest that brings them to 
the various events. I have tried to 
condense this concept down to a 
single descriptive word. I came to 
realize that what I was searching 
for is as old as civilization itself. 
It’s the art of VISITING. 
 
I believe that a benefit to NIA 
membership is the opportunity to 
visit with others. 
 
In this day and age, what with cell 
phone texting, computer tweeting, 

Facebook, and e-mail we have 
found ways to communicate with-
out personal interaction. We can 
pass along information without 
ever having the ability to ―get to 
know‖ one another. Our parents 
and grandparents sat by the fire 
or on their front porch and shared 
thoughts, worries, ideas, hopes 
and dreams. There were conver-
sations about life, vacations, men-
tors, feelings, family, politics, the 
past and the future. VISITING be-
came a means of sharing ideas, 
getting better acquainted, discuss-
ing issues of concern, having a 
meaningful conversation, and pro-
viding time to get to know each 
other better. 
 
Sometimes the talk about insula-
tors gets in the way of getting to 
know each other as people. In-
stead of only asking ―Where did 
you get that insulator?‖ take the 
time to ask ―Where did you grow 
up?‖ ―What was the best vacation 
you ever took?‖ ―Tell me about 
your job, family, goals or wishes.‖ 
―What created your interest in this 
hobby?‖ Taking time to visit leads 
to lasting, meaningful friendships. 
It’s difficult for me to express how 
much I appreciate and value the 
friendships I have built through 
the hobby and the NIA. 
 
Here are a few tips that will help 
generate a meaningful visit. 
 
Remember that there are three 
levels of communication: 
 

1. Shallow (About a thing) 
2. Deeper (About a person) 
3. Deepest (About ideas) 
 
Use ―open-ended‖, exploring 
questions to uncover the person’s 
priorities, values, goals, ideas, 
view of the future, and feelings. 
 
Use ―closed-ended questions to 
reveal specific facts. These ques-
tions can typically be answered 

with a ―yes‖ or ―no‖ or a one word 
phrase. Open-ended questions 
that seek out the person’s values, 
goals, ideas, beliefs, opinions and 
feelings are exploring questions. 
They challenge the person and 
get him or her involved. They help 
build the relationship and paint a 
complete picture of the individ-
ual’s situation. 
 
The second part of communica-
tion involves listening skills. Effec-
tive listening and note taking skills 
enable you to gather the informa-
tion you need to create appropri-
ate friendships with other persons. 
Listening is the process of receiv-
ing a message the way the 
speaker intended to send it. There 
are three levels of listening: 
 

1. Marginal listening – the lis-
tener is distracted. The speaker 
can tell that the listener (you) is 
not paying attention because your 
responses are not in sync with 
what the speaker says. 
2. Evaluative listening – the lis-
tener (you) hears the speaker’s 
words but not the intent, and 
leaps ahead to what you think the 
message will be. 
3. Active listening – the listener 
(you) doesn’t evaluate the mes-
sage and tries to see the 
speaker’s point of view. 
 
Here are a few techniques to im-
prove listening: 
 

1. Clear the distractions, such as 

ringing phones, high noise levels 
and interruptions. 
2. Clear internal distractions, 

such as your problems or worries. 
3. Refrain from interrupting or 
rushing the speaker. 
4. Make an effort to see the 
speaker’s point of view. 
5. Try not to be critical. 
6. With body language (i.e., lean-

ing forward, nodding head, main-
taining eye contact), show the 
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speaker you’re truly interested. 
7. Take notes (ask permission 

first). 
 
There you have it! I know some of 
you are masters of the art of VIS-
ITING while for others this may be 
something new and somewhat 
difficult. I hope every one will do 

some practicing at the next show 
or tailgater that you attend. Heck, 
if there is a fellow collector that 
you would like learn more about, 
give them a call. Introduce your-
self! Invite them over for a visit. 
Don’t be shy! If they aren’t an NIA 
member already take the opportu-
nity to invite them to join the rest 

of us. And, for sure, if you happen 
to pass through my town drop on 
by. There’s a chair await’n for ya 
on the porch. We’ll put on the cof-
fee, sit down and have ourselves 
a fine VISIT! 

 
Lou Hall, NIA #7185 
Western Region VP 

MEMBERSHIP DIRECTOR 

 
Well, spring seems to be reaching 
us here in Cache Valley, but none 
too fast. As of this writing its only 
been three days since our last 
snowstorm. We are usually start-
ing to plant most things in the gar-
den and looking forward to getting 
out looking for insulators by now. 
This year we’ll be a bit later doing 
both. 
 
To say the least, last year was 
rather eventful for our family and 
our plans to attend several insula-
tor shows were scaled back. This 
year Jeanne and I have high 

hopes of getting to more than last 
year. We have already had a 
great time at the Yuma show and 
we’re actively planning our trip for 
the National in Boxborough. I 
hope to see many of you there. It 
is shaping up to be a great show. 
 
As of this writing our NIA member-
ship count is just past 1550 active 
members, which is about 100 shy 
of last year’s total members. Keep 
up the good work of letting fellow 
collectors know about the NIA and 
its many benefits. Let’s once 
again try for a record membership 
year. Membership applications 
are available on-line at 
www.NIA.org along with a host of 
other valuable information. There 
is a membership application in the 
Crown Jewels of the Wire maga-
zine each month, as well as one 
in each issue of Drip Points. 
 
If you are receiving this Drip 
Points, your NIA dues are paid for 
2010. If you are aware of anyone 
else planning to attend the Na-
tional, please remind them to 

send their dues in advance to ex-
pedite their entry into the show on 
NIA day. As Membership Director, 
I have many last minute prepara-
tions for the National and the NIA 
Board Meeting the day prior to the 
National. Any mailed in dues pay-
ments that are not received by me 
prior to July 11th will not be proc-
essed until after the NIA National 
in Boxborough. BUT NOT A CON-
CERN - it’s never too late for folks 
to get in. Anyone that is not paid 
for 2010 can just bring their dues 
to the show. It may take them a 
few minutes longer to get in, but 
the show should be well worth it. 
 
Have a great summer of collect-
ing! I hope to see many of you in 
Boxborough and at other shows 
throughout the summer! 
 
Donald Briel, NIA #7218 
Membership Director 

 

Don’t forget to … 
 

1. Book your flight. 
2. Make your hotel reservation. 
3. Reserve your spot at the banquet. 
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Jack Roach, NIA #4156, Treasurer 

From the Treasurer 
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ETHICS CHAIR 

 
I am really looking forward to this 
year’s 41st National in Boxbor-
ough, Massachusetts. I have fond 
memories of my very first National 
up in Saratoga Springs, New 
York, in 1986. New England was 

a hit again in 1995 at the National 
in Marlborough, Massachusetts. 
This is a region that has a rich his-
tory of insulator manufacturing 
including American, Standard (no 
pun intended), and even the Lyn-
deborough Glass Works of New 
Hampshire. Base embossings, 
segmented threads, corkscrews, 
giant Jumbos and the grand 
trough cable tops of the N.E.G.M. 
Co. were all made in New Eng-
land. Massachusetts was also 
home to the prolific insulator gen-
ius of Samuel Oakman. I would be 
remiss not to mention the many 
unique designs of the Boston Bot-
tle Works. Speaking of which, this 
year’s National show host com-
memorative is really an artistic 
accomplishment in glass. Bill and 
Jill Meier & Dario DiMare truly 
picked an intriguing and challeng-
ing commemorative for Mark 

Lauckner of the Mayne Island 
Glass Foundry to produce. 
 
There are a large number of col-
lectors within an easy driving dis-
tance of the show. Please support 
our show hosts and the hobby. I 
look forward to mingling with all 
those in attendance. I can’t help 
but wonder what might come 
walking through the doors of the 
show ... maybe something Manu-
factured by Lawrence B. Gray’s 
Patent Process in blue gray. 
 
David R. Wiecek, NIA #3225 
Ethics Chair 

AWARDS &  
RECOGNITION CHAIR 

Most Drip Points readers have 
been to an insulator show. Think 
of the BEST show you have ever 
attended. Got it?  
 
Now think harder: WHAT made it 
a GREAT show for you? The trip 
there? Finally finding that elusive 

insulator for sale? Swapping old 
stories at the banquet? 
 
What about DISPLAYS? Remem-
ber seeing for the first time those 
shapes & colors you only knew 
from books? Someone made time 
to organize and set them up so 
we could all enjoy seeing their col-
lection.  
 
Now, how about you? You’ve put 
a lot of work into building your col-
lection, Isn’t it about time you put 
together a display? Award winning 
displays do NOT have to be rare 
pieces costing thousands. What 
you will need is some time to or-
ganize what you have, maybe 
with a theme that connects them 
all together. A catchy name or title 
can give it a life of its own. Try to 
put together some information on 
a flyer to help add an educational 
element into it. We can all learn 
something from each other’s col-
lection. 

One benefit of displaying is you 
will find others helping you find 
pieces to fill in the gaps! I still get 
emails from people asking if I 
need a scarce piece they found. I 
found some really great bargains 
that way, from places that I would 
have never travelled, but because 
they knew my specialty from my 
display, I got the deal.  
 
You can find information on the 
NIA judging rules at: www.nia.org/
handbook/judging.htm. While you 
don’t have to follow these rules to 
put together a great display, the 
guidelines are good information. 
 
This is a great hobby! PLEASE 
encourage other collectors by put-
ting together a display for the Box-
borough National or for your local 
show. 
 
Gene Hawkins, NIA #421 
Awards & Recognition Chair 
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Why would anyone 
want to be Philanthropy Chair? 

 
This is a question that no longer bugs me 
like it did some thirty years ago when the 
question then was ―Why would I want to 
go into a profession that was all about 
raising money?‖ When I decided in those 
days that working for a nonprofit would be 
my life’s work, I knew facing and over-
coming financial challenges would just 
become a way of life. That experience 
sure has helped in this economy! 
 
But why would anyone really want to give 
money away? It boils down to just two 
things: they want to make a difference 
somehow, and, it makes them feel good. 
These two components of human nature 
make the field of philanthropy possible. 
The challenge is that most people just 
don’t realize that they want to make a dif-
ference or be helpful - they have to be 
asked. And before they’re asked, some 
type of relationship must be built. 
 

In business it happens all the time. Busi-
nesses tell us they have a solution to our 
problem, they want to be there when we 
need them, and they know how we feel 
and want to help. So, their sales force 
goes into action, building relationships 
with buyers. In business this is called 
sales and in the nonprofit world it’s called 
development. 
 
For example, ask any insulator dealer 
who’s been at it for awhile who are his 
best customers. Repeat customers usu-
ally, buyers that get some perk for being 
such good customers. Most often, that 
perk is personal service, time payments, 
or even a discount. In the nonprofit world 
we build similar relationships. For exam-
ple, today I’ll be taking a loaf of banana 
nut bread to one of my organization's fa-
vorite donors who recently lost his wife. 
It’s his favorite so I made it for him over 
the weekend. Sometimes, development 
just means being thoughtful. Our director 
of development even went fly fishing with 
a donor once because he wanted to 
teach her how.  
 
Creating and maintaining relationships - 
that’s the core of philanthropy. How many 
times have you heard that people love 
our hobby because of the people? It’s 
those relationships that make our hobby 
great, not the little glass and porcelain 
thingies. Same with philanthropy. 
 
So, here I am as NIA Philanthropy Chair. 
A new position with a future yet to be de-
termined. How exciting! 
 
Rick Jones, NIA #201 
Philanthropic Chair 
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A plunger with a Hemingray-42 attached to the top. New collectors might wonder why such an atrocity would 
be in the NIA archives, but long-time collectors would recognize it as part of the early history and culture of 
the hobby. It was one of numerous gag gifts given by Jerry Turner, NIA #72, at numerous shows, and one of 
the many contributions he made to the hobby. 
 
In the October 1984 Crown Jewels, Clarice Gordon wrote that at the July 20-22, 1984 Tacoma, Washington 
national,  
 

Steve Watkins finally managed to "get" Jerry Turner. And it was a goodie. Earlier that day at 
the show, Steve had passed out sacks to about 36 of us, containing Groucho Marx glasses, 
nose, and mustache, and a cigar. All of this was done when Jerry wasn't looking. Well, Steve 
called Jerry up to the mic and put a bag over Jerry's head. We all put on our disguises, and 
came forward to the dais. At that point, Steve told Jerry he'd run a Jerry Turner look-a-like con-
test, and these were the participants. Jerry was asked to remove the bag from his head. I don't 
know what he must have thought, seeing 36 Jerry Turners all at once, but I've never seen 
Jerry laugh so hard. I think Steve can be congratulated for being the one who really "got" Jerry 
Turner. Incidentally, I'm so proud to say that I was the winner of the Jerry Turner look-a-like 
contest!  
 

It is thus with great sadness to learn about the passing of Jerry Turner on Saturday, May 1st. Born December 
3, 1936, Jerry was married to Marilyn for 55 years and raised four children. Jerry’s connection to the insulator 
hobby was almost as long. In 1970 he encountered by chance a ditch filled with telephone insulators and, as 
he dug them out, he noticed the different designs and markings and became interested. 
 
Jerry’s interest reached exceptional heights. He was elected president of the National Insulator Association in 
1975. Jack Tod once wrote that he had ―possibly the best collection‖ of porcelain insulators in existence. His 
collection included the first U-407 Locke, a porcelain Surge, two U-274 O.P.Co. insulators, numerous thread-
less, and an impressive general collection. He attended every national from the second in 1971 through the 
2002 show. He dug at numerous insulator dumps including the Hemingray dumpsite, the Pittsburg dump, and 
the Thomas dump. He displayed at many insulator shows and attended countless more. You could also find 
him at flea markets. He was especially known as a fixture at the Mid-Ohio insulator show. In recognition of his 
contributions to the hobby, in 1984, Jerry and Marilyn were awarded the NIA’s highest honor of Lifetime Mem-
bership. 
 
Friends, family, and the hobby will miss him. 

 
 
 
 

A Final Goodbye to Jerry Turner 
 

by Rick Soller, NIA Historian 
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2009 NATIONAL INSULATOR ASSOCIATION 

 

BOARD OF DIRECTORS 
 
Bob Stahr, NIA #4186 President 
515 Main St., Unit 403 
West Chicago, IL 60185 
president@nia.org 
 
Kevin Jacobson, NIA #6720 First Past President 
1102 West Aster Dr,  
Phoenix, AZ 85029-2808 
602-564-0815 
1stpastpres@nia.org 
 
Dudley Ellis, NIA #5085 Second Past President 
131 Plantation Way,  
Stockbridge, GA 30281 
770-957-9928 
2ndpastpres@nia.org 
 
Lou Hall, NIA #7185 Western Region VP 
363 W Stuart Ave 
Fresno, CA 93711 
westernvp@nia.org 
 
Bill Snell, NIA #2624 Central Region VP 
11427 E Scarritt Ave 
Sugar Creek, MO 64054 
816-769-7455 
centralvp@nia.org 
 
Doug Williams, NIA #1221 Eastern Region VP 
131 Pine Lake Circle SW  
Ocean Isle, NC 28469  
easternvp@nia.org 
 
Arthur McConnachie, NIA #6934  
Information Director 
30 Camino de Claudio 
Corrales, NM 87048 
publications@nia.org 
 
Donald Briel, NIA #7218 Membership Director 
P.O. Box 188,  
Providence, UT 84332 
435-753-5786 
membership@nia.org 
 
Colin Jung, NIA #7055 Secretary 
1544 Norland Dr 
Sunnyvale, CA 94087 
secretary@nia.org 
 
Jack Roach, NIA #4156 Treasurer 
8 Tremont Trace,  
Wimberly, TX 78676 
512-847-7302 
treasurer@nia.org 

 

STANDING COMMITTEE CHAIRPERSONS 
 
Paul Greaves, NIA #2685 
Authentication & Classification 
8830 Benton Acre Rd 
Granite Bay, CA 95746 
authentication@nia.org 
 
Gene Hawkins, NIA #421 Awards and Recognition 
3847 North Prairie St 
Warsaw, IN 46582 
awards@nia.org 
 
Rick Jones, NIA #201 Philanthropy 
405 Oakwood Dr 
Hamilton, OH 45013 
donations@nia.org 
 
David Wiecek, NIA #3225 Ethics 
63 Reinman Rd 
Warren, NJ 07059 
ethics@nia.org 
 
Rick Soller, NIA #2958 Historian 
4086 Blackstone Avenue  
Gurnee, IL 60031  
historian@nia.org 
 
Carolyn Berry, NIA #4336 Product Marketing 
1010 Wren Court, 
Round Rock, TX 78681 
512-255-2006 
niaproducts@nia.org 
 
Jim White, NIA #1127 Promotions 
7990 Windcombe Blvd 
Indianapolis, IN 46240 
promotions@nia.org 
 
Bob Berry, NIA #1203 Research & Education 
1010 Wren Court, 
Round Rock, TX 78681 
512-255-2006 
webmaster@nia.org 
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